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POLITICAL SCIENCE 210 

PUBLIC OPINION 

 
Monmouth College, Fall 2014 

Tuesday & Thursday, 9:30-10:45 a.m. 

CSB 278 

 

Professor Nathan P. Kalmoe 

Office: CSB 332 

Office hours: Monday through Friday 12 to 1 p.m., by appointment 

Email: nkalmoe@monmouthcollege.edu  

 
Course Description & Objectives 
This course introduces the vast literature on American public opinion, revealing public opinion’s place in 

the American democratic experiment.  Our main focus is not learning poll results or debating issues, 

though it is good for you to see these contours of opinion and we will have plenty to discuss. Our primary 

goals instead are to understand what such numbers mean, why opinions matter (if in fact they do), why 

people come to hold particular opinions, and why they change views from time to time. We also pay close 

attention to how researchers reach these conclusions, including methods & challenges. Broader questions 

also motivate this research: Are citizens competent to participate in self-government? Can they hold 

leaders accountable? How well does government represent them? 

 

Throughout, we will examine these questions with special emphasis on the role of media. Our focus is the 

United States since World War II, but many dynamics we study apply broadly across place and time. I am 

happy to point you toward readings that illustrate insights beyond U.S. politics. 

 

This course will help you become a more critical consumer of public opinion research, inform you about 

how publics function in democracies, and provide an opportunity to develop critical thinking, research, 

and analytic writing skills. 

 

If you’re interested in politics or a career tied to politics or government, I strongly encourage you to 

consider a major (or minor) in political science. It’s great for careers in federal, state, & local government 

agencies, political parties & interest groups, campaigns, law, journalism, teaching, non-profit orgs, think 

tanks, and grad school & academia. It also helps you be a better citizen and a more thoughtful interpreter 

of the social and political world. I’m happy to talk more about political science career opportunities with 

you, including the many diverse jobs I’ve learned about from my time in DC.  

 

Required Reading Materials 
Most of the readings for the course are available on the course website (nkalmoe.wordpress.com/public-

opinion-resources). You are required to purchase one book, which we will read nearly in its entirety: 

 

John Sides & Lynn Vavreck. (2013). The Gamble: Choice and Chance in the 2012 Presidential 

Election. Princeton, N.J.: Princeton University Press.  

 

Evaluating Your Performance 
Your overall course grade will be determined by the following: 

 Attendance: 5% 

Participation:  5% 

mailto:nkalmoe@monmouthcollege.edu
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 Quizzes:  15% 

Midterm:  25% 

 Paper:   25%  

 Final:   25% 

 

ATTENDANCE (5%) 
You should attend every class and play an active role in class. I will take attendance. I excuse absences 

with documentation and notification in advance for university-sanctioned events, or as soon as 

possible for illness or family emergency. Religious holidays are excused with prior notification.   

 

Punctuality is crucial for your participation. Arriving late will earn you half credit for attendance and may 

prevent you from having full time for any quiz taken that day. Arriving after 30 minutes will be no credit. 

You have one free unexcused absence without penalty since life inevitably makes perfect attendance 

tough, excluding exam days. But if you do attend every session, I’ll give you a bonus 1% on your final 

grade. Exams can only be rescheduled for excused absences and will include equivalent different content. 

 

PARTICIPATION (5%) 
Participation in class discussion is key. The course has a lot of reading (~70 pages per week); I expect 

you to read all of it and be ready to discuss the material. Class will mix lecture and discussion.  

 

Learning to feel express yourself in class is an important professional skill to practice, especially if you 

are a reluctant public speaker. However, I’m open to alternative means for you to engage if needed (e.g. 

reading responses by email or in office hours). Please talk with me if you wish to pursue this option. 

 

Participation will include doing two 3-minute summaries of readings, which you will sign up for soon.  

 

Please ask questions, challenge assumptions, and politely disagree with your classmates, readings, or me.  

Remember that discussions should be a learning experience where we listen to and reflect on everyone's 

contributions. I’m interested in hearing how your life experiences and knowledge from other places 

intersects with the topics we’re discussing in class. Please share your perspectives!  

 

READING QUIZZES (15%) 
To prep for the exam and keep you accountable for readings, we will have 8 unannounced 5-minute 

quizzes. Each quiz will cover reading and lecture material since the previous quiz up through the readings 

assigned for the day. Quizzes will take place at the start of class. Multiple choice & short-answer format.  

 

If a quiz is given when you are excused (or if it’s your one free absence) the quiz is excused. Missed 

quizzes that are neither excused nor your one unexcused absence will be scored zero.  

 

MIDTERM EXAM (25%)  Tuesday, October 7
th

 in class 

The midterm exam will be in-class, a mix of multiple choice and short-answer questions. Closed-book. 

Study guide will be posted. Based on readings & lecture. 

 

8-PAGE PAPER (25%) – Outline November 13
th

, Paper December 4
th

   

A 2-page outline of the paper in PDF format is due November 13
th

 by email. Print & submit papers by 

the start of class on December 4
th

. Late papers will be penalized 5 percent per day. A more detailed 

prompt for this paper will be posted. 

 

FINAL EXAM (25%) – Thursday, December 11, 11:30 a.m. 

The final exam will be in-class with multiple choice, short-answer, and short essays. Closed-book. Study 

guide will be posted. Not cumulative. If you do at least 5% better on your final than on the midterm, I’ll 

add 5% to your midterm score. Based on readings & lecture. 
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Grading 

I grade on the following scale, rounding to nearest point:  A (93-100), A- (90-92), B+ (88-89), B (83-87), 

B- (80-82), C+ (78-79), C (73-77), C- (70-72), D+ (68-69), D (63-67), D- (60-62), F (<60).  A’s are for 

excellent & exceptional work, B’s suggest your work is very good, C’s are for satisfactory work.   

 

I am here as a resource for you.  If you are having difficulty with the reading material, lecture content, 

quizzes and exams, or the paper, I encourage you to talk with other students, come to office hours, 

and/or make an appointment with me.  I promise to respond to emails within 24 hours, but usually 

much sooner. Please include “Public Opinion” in the subject line so I can prioritize your email. 

 

This class will challenge you, but I will help you meet the challenge.  

 

Resources on Public Opinion and Polling 

Blogs about recent polls & public opinion: 
Pollster 

http://www.pollster.com/  

Polls & Votes 

http://pollsandvotes.com/PaV/  

Polling Report 

http://www.pollingreport.com/ 

Washington Post 

http://www.washingtonpost.com/wp-

dyn/content/politics/polls/ 

http://blog.washingtonpost.com/behind-the-numbers/ 

 

 

The Monkey Cage (occasional public opinion, great 

political science). 

http://www.washingtonpost.com/blogs/monkey-cage/ 

Pew 

http://people-press.org/ 

Gallup 

http://www.gallup.com/home.aspx  

 

Disability Support Services: 

Monmouth College wants to help all students be as academically successful as possible. It is the goal of 

Monmouth College to accommodate students with disabilities pursuant to federal law, state law, and the 

college’s commitment to equal educational opportunity. Any student with a disability who needs an 

accommodation should speak with the Teaching and Learning Center. The Teaching and Learning Center 

is located on the 2nd floor of Poling Hall, 309-457-2257, or 

http://www.monmouthcollege.edu/life/disability-services. 

 

Academic Honesty 

Quizzes, exams, and papers must be the student's own work. Plagiarism, i.e., copying someone else's 

work without giving credit, is to be avoided. Such copying--from a book, another classmate's paper, or 

any other source--is dishonest. 

 

At Monmouth College we view academic dishonesty as a threat to the integrity and intellectual mission of 

our institution. Any breach of the academic honesty policy – either intentionally or unintentionally - will 

be taken seriously and may result not only in failure in the course, but in suspension or expulsion from the 

college. It is each student’s responsibility to read, understand and comply with the general academic 

honesty policy at Monmouth College, as defined in the Scots Guide 

(http://department.monm.edu/stuserv/student-handbook/academic.htm) and to the specific guidelines for 

each course, as elaborated on the professor’s syllabus.  

 

The following areas are examples of violations of the academic honesty policy:  

1. Cheating on tests, labs, etc;  

2. Plagiarism, i.e., using the words, ideas, writing, or work of another without giving appropriate credit; 

3. Improper collaboration between students, i.e., not doing one’s own work on outside assignments 

unspecified as group projects by the instructor; 

4. Submitting work previously submitted in another course, without previous authorization by the 

instructor. 

(This list is not intended to be exhaustive.) 

http://www.pollster.com/
http://pollsandvotes.com/PaV/
http://www.pollingreport.com/
http://www.washingtonpost.com/wp-dyn/content/politics/polls/
http://www.washingtonpost.com/wp-dyn/content/politics/polls/
http://blog.washingtonpost.com/behind-the-numbers/
http://www.washingtonpost.com/blogs/monkey-cage/
http://people-press.org/
http://www.gallup.com/home.aspx
http://www.monmouthcollege.edu/life/disability-services
http://department.monm.edu/stuserv/student-handbook/academic.htm
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It is my policy to enforce the College’s academic regulations concerning plagiarism and other forms of 

academic dishonesty. If you have any questions on this, please see me.   

 

Teaching & Learning Center (TLC):  

The Teaching and Learning Center offers various resources to assist Monmouth students with their 

academic success. All programs are FREE to Monmouth students and are here to help you excel 

academically. Our services are not just for struggling students, but designed to assist all students to get 

better grades, learn stronger study skills, and be able to academically manage your time here. Visit them 

at the 2nd floor of Poling Hall from 8am-4:30pm or on line at 

http://www.monmouthcollege.edu/academics/support/tlc. They can also be reached at: 

tlc@monmouthcollege.edu or 309-457-2257. They want to help, so make sure to go early and often! 

 

College Counseling Services 

Monmouth College Counseling Services assists students in addressing personal, social, career, and study 

problems that can interfere with your academic progress and success.  All services are free and can 

include individual and group counseling, crisis consultations, and wellness groups. The Counseling 

Center is in the lower level of Poling Hall, and you can schedule an appointment there, by calling Student 

Affairs at x2114, or by email hfisher@monmouthcollege.edu or cbeadles@monmouthcollege.edu.  The 

website is: http://www.monmouthcollege.edu/life/residence-life/counseling-services In an emergency, 

please immediately call 911 and campus security at 309-337-5708. 

 

In the Classroom 

I’d prefer you take old-fashioned notes in class (fewer distractions). No phones (silence please). 

Beverages are OK if they have tops to prevent spilling. No food. Thanks! If I am unable to make it to 

class, I will let you know in advance. If I have not appeared after 10 minutes, you may go. 

 

A Personal Note 

Many of you have been here a few years and so know how college works. Nonetheless, don’t forget to 

take care of yourself and your friends, and always be respectful and considerate toward others. It’s OK to 

pass on things you’re not comfortable with and to step in if you see someone in an unsafe situation. By 

supporting each other and looking out for one another, we can make this a greater time for everyone. 

 

Outline of the Course 
1. Introduction  

Fundamentals 

2. Meanings & Measures of Public Opinion 

3. Political Knowledge, News Media, & Non-attitudes 

4. Partisans & Polarization 

Voting, Campaigns, & Elections 

5. Voting & Elections, Part 1 

6. Voting & Elections, Part 2 

7. Election Campaigns & Advertising 

Why Americans Differ 

8. Social Identities & Ethnocentrism 

9. Race & Racial Prejudice 

10. Ideology, Values, & (In)Tolerance 

11. Self-Interest & Economics 

12. News Media Influence: Bias, Agendas, Priming, & Framing 

Democratic Responsiveness & Accountability 

13. Does public opinion influence government? 

http://www.monmouthcollege.edu/academics/support/tlc
mailto:tlc@monmouthcollege.edu
mailto:hfisher@monmouthcollege.edu
mailto:cbeadles@monmouthcollege.edu
http://www.monmouthcollege.edu/life/residence-life/counseling-services
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Syllabus Revisions 
This syllabus is subject to revision by the instructor with written or verbal notice is given in class. 

 

COURSE SCHEDULE 
 

Reading should be completed by the first day indicated for a particular section.   

 

8/26 Tuesday  Introduction 

 

I. Fundamentals 
 

The Meaning & Measure of Public Opinion in a Democratic Society 

Questions: What is public opinion? What can it tell us, and what can’t it? 

 

8/28 Thursday (~38 pages) 

 John Sides & Lynn Vavreck. (2013). The Gamble. Ch. 1. (p. 1-10). 

 Philip Converse. (1987). “Changing Conceptions of Public Opinion in the Political Process.” Public 

Opinion Quarterly 51: 12-24. 

 Sidney Verba. (1995). “The Citizen as Respondent: Sample Surveys and American Democracy.” 

American Political Science Review, 90(1): 1-17. 

 

Measuring Public Opinion   

Questions: How do methods affect interpretation? What influences survey response? What are 

experiments? 

 

9/2 Tuesday (~38 pages) 

 Andrew Gelman & Gary King. (1993). “Why are American Presidential Election Campaign Polls so 

Variable When Votes are so Predictable?” British Journal of Political Science 23(4): 409-451. 

 Nate Cohn. (2014). “Explaining Online Panels & the 2014 Midterms.” New York Times. July 27, 

2014. http://www.nytimes.com/2014/07/28/upshot/explaining-online-panels-and-the-2014-

midterms.html  

 

9/4 Thursday (~53 pages) 

 Norbert Schwarz. (1999). “Self Reports: How the Questions Shape the Answers.” American 

Psychologist 54: 93-105 

 John Zaller & Stanley Feldman. (1992). “A Simple Theory of Survey Response: Answering Questions 

versus Revealing Preferences.” American Journal of Political Science 36(3): 579-616. 

 James Druckman, Donald Green, James Kuklinski, & Arthur Lupia. (2006). “The Growth and 

Development of Experimental Research in Political Science.” American Political Science Review 

100(4): 627-635. 

 

Political Knowledge, News Media, & Non-attitudes 

Questions: How much do people know? Where do they learn? What do they need to know? 

 

9/9 Tuesday (~37 pages)  

 Philip Converse. (2000). “Assessing the Capacity of Mass Electorates.” Annual Review of Political 

Science 3: p. 331-353. 

 Pew Research Center for the People & the Press (2012). “What the Public Knows about the Political 

Parties.” http://www.people-press.org/2012/04/11/what-the-public-knows-about-the-political-parties/  

http://www.nytimes.com/2014/07/28/upshot/explaining-online-panels-and-the-2014-midterms.html
http://www.nytimes.com/2014/07/28/upshot/explaining-online-panels-and-the-2014-midterms.html
http://www.people-press.org/2012/04/11/what-the-public-knows-about-the-political-parties/
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 For Thursday: Pew Research Center for the People & the Press (2007). “What American’s Know, 

1989-2007.” available at: http://people-press.org/reports/pdf/319.pdf (~14 pages)  
 

9/11 Thursday (~45 pages) 

 Markus Prior. (2005). “News vs. Entertainment: How Increasing Media Choice Widens Gaps in 

Political Knowledge and Turnout.” American Journal of Political Science 49(3): 577-92. 

 Diana Mutz & Paul Martin. (2001). “Facilitating Communication across Lines of Political Difference: 

The Role of the Mass Media.” American Political Science Review 95(1): 97-114. 

 

How Information Shapes Political Choice 

Questions: Are people able to learn? What do they need to know? How does info affect choice? 

 

9/16 Tuesday (~37 pages) 

 Brendan Nyhan & Jason Reifler. (2010). “When Corrections Fail: The Persistence of Political 

Misperceptions.” Political Behavior 32(2): 303-330. 

 Arthur Lupia. (1994) “Shortcuts versus Encyclopedias: Information and Voting Behavior in 

California Insurance Reform Elections.” American Political Science Review 88(1): 63-76. 

 

9/18 Thursday (~40 pages) 

 Martin Gilens. (2001). “Political Ignorance and Collective Policy Preferences.” American Political 

Science Review 95: 379-396.  

 Larry Bartels. (1996). “Uninformed Votes: Information Effects in Presidential Elections.” American 

Journal of Political Science 40: 194-230. 

 

Party Identification & Polarization 

Questions: What ingredients shape opinions? Where does PID come from? What are its effects?   

 

9/23 Tuesday (~28 pages) 

 Janet Box-Steffensmeier, et al (2004). “The Dynamics of the Partisan Gender Gap.” American Political 

Science Review 98: 515-528.  

 Nicholas Valentino & David O. Sears (2005). “Old Times There Are Not Forgotten: Race and Partisan 

Realignment in the Contemporary South.” American Journal of Political Science 49: 672-688. 

 

9/25 Thursday (~34 pages) 

 Larry Bartels. (2000). “Partisanship and Voting Behavior, 1952-1996.” American Journal of Political 

Science 44(1): 35-50. 

 Adam Berinsky. (2007). “Assuming the Costs of War: Events, Elites, and American Public Support 

for Military Conflict.” Journal of Politics 69(4): 975-997. 

 

II. Voting, Elections, & Campaigns 
 

Voting & Elections, Part 1 
Questions: How do people choose who to vote for? In primaries vs. general elections? How much does 

the campaign matter vs. structural factors? What effects do news media and events have? 

 

9/30 Tuesday (~53 pages)  

 John Sides & Lynn Vavreck. (2013). The Gamble. Chs. 2-3. (p. 11-63). 

 

10/2 Thursday  (~32 pages)  

 John Sides & Lynn Vavreck. (2013). The Gamble. Ch. 4. (p. 64-96). 

http://people-press.org/reports/pdf/319.pdf
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***   10/7, Tuesday: Midterm Exam  *** 
 

Voting & Elections, Part 2 

10/9 Thursday   Election 2014: Predictions 

 John Sides & Lynn Vavreck. (2013). The Gamble. Ch. 5. (p. 97-140). 

 

10/10 – 10/14   Fall Break 
 

Voting & Elections, Part 3 

10/16 Thursday (~50 pages)  

 John Sides & Lynn Vavreck. (2013). The Gamble. Ch. 7. (p. 174-225). 

 

Election Campaigns and Dynamics of Public Opinion  
Questions: How does ad content interact with audience traits to produce preferences?  

 

10/21 Tuesday (~45 pages) 

 John Sides & Lynn Vavreck. (2013). The Gamble. Ch. 6. (p. 141-173). 

 Paul Allen Beck, et al. (2002). “The Social Calculus of Voting: Interpersonal, Media, and 

Organizational Influences on Presidential Vote Choice.” American Political Science Review 96: 57-73. 

 

10/23 Thursday (~30 pages) 

 Ted Brader. (2005). “Striking a Responsive Chord: How Political Ads Motivate and Persuade Voters 

by Appealing to Emotions.” American Journal of Political Science 49: 388-405. 

 Nicholas Valentino, Vincent Hutchings, & Ismail White. (2002). “Cues That Matter: How Political Ads 

Prime Racial Attitudes during Campaigns.”  American Political Science Review 96: 75-90. 

 

III. Public Opinion under the Microscope: Explaining Why Americans Differ 
 

Social Identities and Ethnocentrism  

Questions: How do identities & group attitudes shape views? Do events or messages matter for effects? 

 

10/28 Tuesday (~32 pages) 

 Danny Hayes & Jennifer L. Lawless. (2013). “Voters Don’t Care How Women in Politics Look.” 

Washington Post Wonkblog, June 23, 2013. 

http://www.washingtonpost.com/blogs/wonkblog/wp/2013/06/23/voters-dont-care-how-women-in-

politics-look/  

 Ted Brader, Nicholas Valentino, & Elizabeth Suhay. (2008) “What Triggers Public Opposition to 

Immigration? Anxiety, Group Cues, and Immigration Threat.” American Journal of Political Science, 

52(4): 959-978. 

 

10/30 Thursday (~42 pages) 

 Kam, Cindy D. and Donald R. Kinder. (2012). “Ethnocentrism as a Short-Term Force in the 2008 

American Presidential Election.” American Journal of Political Science 56(2): 326-340. 

 Kam, Cindy D. and Donald R. Kinder. (2007). “Terror and Ethnocentrism: Foundations of American 

Support for the War on Terrorism.” Journal of Politics 69(2): 318-336. 

 

Race & Racial Prejudice 

Questions: What role do racial attitudes play in public opinion? Can race’s role be diminished? 

http://www.washingtonpost.com/blogs/wonkblog/wp/2013/06/23/voters-dont-care-how-women-in-politics-look/
http://www.washingtonpost.com/blogs/wonkblog/wp/2013/06/23/voters-dont-care-how-women-in-politics-look/
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11/4 Tuesday (~36 pages) Election Day! Get out & vote!    

 Donald Kinder & Nicholas Winter. (2001). “Exploring the Racial Divide: Blacks, Whites, and Opinion 

on National Policy.” American Journal of Political Science 45: 439-456. 

 Edward Carmines & James Stimson. (1986). “On the Structure and Sequence of Issue Evolution.” 

American Political Science Review 80(3): 901-20.  

 

11/6 Thursday (~32 pages) ELECTION RECAP 

 Paul Sniderman, Edward Carmines, Geoffrey Layman, & Michael Carter. (1996). “Beyond Race: 

Social Justice as a Race Neutral Ideal.” American Journal of Political Science 40: 33-55. 

 Martin Gilens. 1996. “’Race-Coding’ and White Opposition to Welfare.” American Political 

Science Review 90: 593-604.  
 

Ideology, Values, and Tolerance  
Questions: Are Americans tolerant of political & social difference? How has it changed? What role do 

core values play in people’s opinions? What is ideological ID, and what does it do (if anything)? 

 

11/11 Tuesday (~20 pages) 

 Paul Sniderman, Philip Tetlock, James Glaser, Donald Green, & Michael Hout. (1989). “Principled 

Tolerance and the American Mass Public.” British Journal of Political Science 19: 24-45. 

 

*** 11/13 Outline of Paper Due *** 
 

11/13 Thursday (~50 pages) 

 Stanley Feldman. (1988). “Structure and Consistency in Public Opinion: The Role of Core Beliefs and 

Values.” American Journal of Political Science 32: 416-40. 

 Pamela Johnston Conover & Stanley Feldman. (1981). “The Origins and Meanings of 

Liberal/Conservative Self-Identifications.” American Journal of Political Science 25: 617-45. 

 

Economics & Self-Interest 
Questions: Do people have opinions based on narrow self-interest or broader concerns? How do 

symbolic factors matter? What other kinds of identity affect perceptions of interests? 

 

11/18 Tuesday (~34 pages) 

 Larry Bartels. (2006). “What’s the Matter with What’s the Matter with Kansas?” Quarterly Journal of 

Political Science 1: 201-226.  

 David Sears, Richard Lau, Tom Tyler, & Harris Allen. (1980). “Self-Interest versus Symbolic Politics 

in Policy Attitudes and Presidential Voting.” American Political Science Review 74: 670-684. 
 

11/20 Thursday (~42 pages) 
 Donald Kinder & D. Roderick Kiewet (1981). “Sociotropic Politics: The American Case.” British 

Journal of Political Science 11: 129-161. 

 Katherine Cramer Walsh. (2012). “Putting Inequality in Its Place: Rural Consciousness and the Power 

of Perspective.” American Political Science Review, 106(3): 517-532. 

 

News Media Influence: Bias, Agendas, Priming, & Framing 
Questions: Are news media biased? If so, what are their effects? How does news influence opinion? Are 

the effects of news strong and unavoidable, or do they get canceled out and minimized in various ways? 

11/25 Tuesday (~71 pages) 
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 Kim Fridkin Kahn & Patrick Kenney. (2002). “The Slant of News: How Editorial Endorsements 

Influence Campaign Coverage and Citizens’ Views of Candidates.” American Political Science 

Review 96(2): 382-94.  

 Benjamin Page, Robert Shapiro, & Patrick Dempsey. (1987). “What Moves Public Opinion?” 

American Political Science Review 81:23-44. 

 Joanne Miller & Jon Krosnick. (2000). “News Media Impact on the Ingredients of Presidential 

Evaluations: Politically Knowledgeable Citizens are Guided by a Trusted Source.” American Journal of 

Political Science 44: 301-315. 

 James Druckman. (2004). “Political Preference Formation: Competition, Deliberation, and the 

(Ir)relevance of Framing Effects.” American Political Science Review 98(4): 671-86. 

 

11/26 – 11/30   Thanksgiving Break 
 

IV. Democratic Accountability & Government Responsiveness 
 

Does Public Opinion Influence Policy?   

Questions: Does public opinion influence government policy? Should it? Whose opinion is acted upon? 

 

12/2 Tuesday (~32 pages) 

 Lawrence Jacobs & Benjamin Page. (2005). “Who Influences U.S. Foreign Policy?” American Political 

Science Review 99: 107-123. 

 Martin Gilens. (2005). “Inequality and Democratic Responsiveness.” Public Opinion Quarterly 69: 

778-796. 

 

12/4 Thursday  LAST DAY OF CLASS, RECAP & REVIEW 
 

***   12/4 Research Paper Due  *** 
 

*** Final Exam: Thursday, December 11, 11:30 a.m. *** 

 


